BENVENUTI

HUMAN TO HUMAN
Connettersi, comprendere e agire nel
nuovo scenario globale

Martedi 1 luglio 2025 « Excelsior Hotel Gallia, Milano

oooooooooooooooo



APERTURA LAVORI

Maria Chiara Nicoletti
GRS Regional Manager

[1GRS e

ExpoNetworkFORUM



MEDIA PARTNER

powered by
MementoPhoto.Al

FIGRS

ExpoNetworkFORUM



MAIN PARTNER

FIGR

oNetworkFORUM



Ore 14.30 — 16.16 | SESSIONE 1 Ore 16.45 — 18.30 | SESSIONE 2

Apertura GRS ExpoNetwork FORUM 2025 Percezioni, Esperienze e Aspettative: il punto di vista
Maria Chiara Nicoletti (GRS Research & Strategy) dell'Espositore
Fabio Franchina (Framesi SpA)

Purpose Driven Transformation Maurizio Marchesini (Rhoss SpA)
Corrado Facco (GRS Research & Strategy) Moderatore: Enrico Gallorini (GRS Research & Strategy)

Geopolitica e Mercati Globali: Il Futuro delle Fiere Branding e Posizionamento: La Brand Experience negli Eventi
nell’Economia che Cambia Francesco Gili (MIDO)
Carlo Altomonte (SDA Bocconi) Massimiliano Pierini (Reed Exhibition)

Sabetta (Salone del Mobile)

Ore 15.25 - 15.35 | Open Forum Moderatore: Silvia Tracchi (Universita Bocconi)

Strategie efficaci per I'Evoluzione del Settore Agentic Al e automazione intelligente

Antonio Intiglietta (Ge.Fi) Stephan Forseilles (Easyfairs)

Andrea Sozzi (Fiera Milano)

Valeria Santolin (VeronaFiere) Human 2 Human — Chiusura GRS ExpoNetwork FORUM 2025

Enrico Zannini (BolognaFiere) Enrico Gallorini (GRS Research & Strategy)
Moderatore: Enrico Gallorini (GRS Research & Strategy)

Ore 18.30 - 19.30 | Networking Cocktail

Ore 16.15 — 16.45 | Coffee Break
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Purpose driven trasformation

Rispondere al mondo che cambia con senso e visione

Corrado Facco
Presidente GRS
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Geopolitica e Mercati Globali: Il Futuro
delle Fiere nell’'Economia che Cambia

Come le dinamiche globali influenzano il mercato fieristico
e quali strategie adottare per restare competitivi

Carlo Altomonte
SDA Bocconi
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DESIGNED FOR YOUR WORLD SCHOOL OF MANAGEMENT

—  —

GEOPOLITICA E MERCATI GLOBALI:
IL FUTURO DELLE FIERE NELL’ECONOMIA CHE CAMBIA

GRS ExpoNetwork Forum 2025

Carlo Altomonte



IL MODELLO DI GOVERNANCE: 1989-2021

Globalizzazione (Cina)
Mercati

WTO OMC
Energia Sicurezza

Accesso a fonti fossili Egemone unipolare
(Medio Oriente — Russia) (Stati Uniti)




LE FRATTURE NEL MODELLO DI GOVERNANCE

Mercati

24 Febbraio 2022
8 Marzo 2022

5 Novembre 2024
20 Gennaio 2025
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LA FRATTURA RUSSA (2022)

UN General Assembly Resolution ES-11/1 (8 March 2022)

e

35 paesi si astengono
dal condannare
I'invasione russa in
Ucraina, pari a circa 3
miliardi di persone



LA FRATTURA AMERICANA (2025)

Mercati

US effective tariff rates are at levels not seen since the early 1900s

US effective tariff rates on all imports (%)
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FINANCIAL TIMES  Source: IMF « 1 = Tariff of Abominations (1828), 2 = Morrill fariff (1861), 3 = Smoot-Hawley (1930)

Gli USA minacciano tariffe che il mondo
non vedeva da oltre un secolo, e
mettono in discussione la NATO

Sicurezza




ESISTE OGGI UN ORDINE GLOBALE ?

The old global economic order is
dead

China and others must think afresh as the US steps away from its
role as balancer of last resort

MARTIN WOLF

Secondo il Financial Times l'ordine
economico globale post guerra
fredda ‘@ morto’

In realta quell’ordine economico e
diventato progressivamente

instabile...

Vediamo perché



GLI SQUILIBRI USA E LA GOVERNANCE GLOBALE

The US has been far and away the world's largest net recipient of international

finance
Global international investment position, % of global GDP Negh UIt|m| Venti anni gll USA hannO
:)US China M European creditors [l European debtors Other accumU|atO Oltre 23tr| d| paSS|VO con ||
resto del mondo, di cui 13trl negli ultimi
» I dieci anni.
Non ci sara un ilibrio futur nza un
____------....lllll .o- C staau equ b o.u.tu.ose au
1 -I.. I. . ribilanciamento degli squilibri USA.
mm — g IIII Questo comporta minori flussi finanziari
e -- mE C —  dall’estero vergo gli USA, ossia:
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20 e . . .
I » Minore deficit pubblico (DOGE)
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FINANCIAL TIMES Source: IMF



RIEQUILIBRIO TRAMITE DAZI: COMPLICATO E COSTOSO

Output losses across fragmentation scenarios

a) Global real GDP b) Real GDP for selected economies
(percentage deviation from steady state) (percentage deviation from steady state)
B Baseline effects B Mild decoupling
## Capital accumulation channel Selective decoupling
0 e B Severe decoupling
% D
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Mild Selective Severe EU United States China
decoupling decoupling decoupling

Sources: Bagaee and Farhi (2024), Conteduca et al. (2025), OECD TiVA, EORA, Quintana (2024) and authors’ calculations.

Un piccolo aumento dei dazi US e
nell'ordine delle cose (‘mild
decoupling’), ed ha effetti negativi
sulla crescita

Un aumento nell’ordine del
‘Liberation Day’ (‘selective
decoupling’) € molto piu costoso,
e non gestibile in termini di
stabilita finanziaria (v. prox slides)

Un ritorno al protezionismo
globale (‘Severe decoupling’) ...
meglio non pensarci



DAZI E BORSA AMERICANA
United States Stock Market Index (US500) 5789.5 -52.5 (-0.9%)
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DAZI, DOLLARO E TASSI

Dollaro USA Tassi 10 anni

Dollar Index 99.649 0.090 (+0.09%) o US 10 Year Note Bond Yield 4.591 -0.014 (-0.014%) 4.900
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QUALI IMPLICAZIONI PER IL SETTORE FIERISTICO ?

* Riconfigurazione delle catene del valore

« Global core centres vs. interconnecting hubs
 Rimodulazione delle politiche industriali in UE

« (Centralita dei temi di decarbonizzazione e innovazione

* Ruolo del sistema di regole

« Da sistemi ‘rule-based’ a sistemi ‘trust-based’ (human to human)



LA RICONFIGURAZIONE DELLE CATENE DEL VALORE

Ongoing reconfiguration of trade flows along geopolitical lines

a) Western bloc import shares
(percentage point changes)

B Intra bloc
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b) Eastern bloc import shares
(percentage point changes)
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Source: Conteduca et al. (2024) with data from Trade Data Monitor (TDM).

Dopo il 2022 il commercio
internazionale si € orientato
all’interno dei ‘blocchi’
politici (Ovest — Est), con un
ruolo crescente di paesi
‘terzi’ (p.e. India, Vietnam,
Messico)

Dungque meno
globalizzazione e piu
regionalizzazione



LA RICONFIGURAZIONE DELLE CATENE DEL VALORE

Geoeconomic fragmentation into western, eastern and neutral blocs

(percentage of world GDF, based on PPF)
West (42% w orld GDP PPP)
Meutral {31%)

B East(27%)

Source: Authors' own elaborations based on den Besten et al. (2023) and Capital Economics.

Notes: The geopolitical index uses the history of sanctions, military imports, UN voting and China’s official lending, building on a similar
work in den Besten et al. (2023). The geopolitical allocation of Capital Economics is based on a set of political and economic factors
(e.g. UN voting, military alliances, territorial disputes, bilateral FDI flows and trade). GDP weights are expressed in PPP, based on
October 2023 WEO data.

Dopo il ‘Liberation Day’
occorre capire come si
riconfigura il commercio tra
blocchi (esiste ancora un
blocco ‘occidentale’ ?)

Probabilmente vedremo una
intensificazione degli accordi
bilaterali di libero scambio
tra paesi



LA RIMODULAZIONE DELLE POLITICHE INDUSTRIALI IN EUROPA

The futws ‘ M . * Innovazione & Investimenti High Tech
i s ercatl . Unione del Mercato dei Capitali

Energia Sicurezza

* Decarbonizzazione e Autonomia strategica ‘aperta’
* ‘Clean Industrial Policy’ * Politica di difesa
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Geopolitica e Mercati Globali: Il Futuro
delle Fiere nell’'Economia che Cambia

Come le dinamiche globali influenzano il mercato fieristico
e quali strategie adottare per restare competitivi

Carlo Altomonte
SDA Bocconi
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Strategie efficaci per I'Evoluzione del

Settore
Strategie, strumenti e best practice per trasformare i
cambiamenti in opportunita di crescita
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_ MODERATORE Antonio Intiglietta Andrea Sozzi Valeria Santolin Enrico Zannini
Enrico Gallorini (GRS) Ge. Fi. Fiera Milano Veronafiere Bologna Fiere
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GLOBAL GROWTH IN NET RENTED SPACE

The global exhibition market size, forecast of net rented space, 2019-2030

=) Europe I Asia [l North America [ Latin America Middle East I Row*

Net rented space, in million m? Eorocacis Forecasted CAGR

B (2024 - 2030)

b CAGR:3.1% 130
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*RoW largest markets: Australia, New Zealand and Africa. Note: Includes estimates at country level for less prominent exhibition markets. Latin America accounts for South America countries and Mexico.
Source: jwc analysis, jwc estimates, association reports, company reports
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EXHIBITION CX TRENDS



EXHIBITION NPS SIGNIFICANTLY HIGHER VS. PRE-PANDEMIC

Annual exhibitor KPI benchmarks 2017 - 2024 (mean average per year)

Exhibitors: Net Promoter Score

14
18

2017 2018 2019 2020 2021 2022 2023 2024
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EXHIBITOR NPS SHIFTS SHARPLY UPWARD POST-PANDEMIC

Exhibitor NPS distribution curves - pre vs post-pandemic

Median scores by percentiles
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Strategie efficaci per I'Evoluzione del

Settore
Strategie, strumenti e best practice per trasformare i
cambiamenti in opportunita di crescita
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_ MODERATORE Antonio Intiglietta Andrea Sozzi Valeria Santolin Enrico Zannini
Enrico Gallorini (GRS) Ge. Fi. Fiera Milano Veronafiere Bologna Fiere
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Percezioni, Esperienze e Aspettative: il
punto di vista dell'Espositore

Comprendere le nuove esigenze e aspettative delle aziende
e degli operatori del settore nell'attuale scenario globale

i\ ;!f}ﬁ
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. MODERATO{?E Fabio Franchina Maurizio Marchesini
Enrico Gallorini (GRS) Framesi SpA Rhoss SpA
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Branding e Posizionamento: La Brand
Experience negli Eventi

Valorizzare il settore fieristico attraverso esperienze di
marca coinvolgenti

IV.IOI..)ERATORE. Francesco Gili Massimiliano Pierini Marco Sabetta
Silvia Tracchi MIDO Reed Exhibition Salone del Mobile

I,'- _-I GRS Bocconi

ExpoNetworkFORUM
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Agentic Al e automazione intelligente

|A e Fiere: Opportunita o Rischio? L'intelligenza artificiale
sta cambiando il mondo degli eventi: quali sono le

implicazioni strategiche?

Stephan Forseilles
Easyfairs
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THE “Al” IS
STATE IRRELEVAN
OF Al

WHAT’S
NEXT

Is the hype stillup? I’m fed up with hearing
about it.

The exciting part.
Orthe scary part.

You chose.
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Generative Al investment skyrockets

Private investment in generative Al, 2013-23

Total investment (in billions of U.S. dollars)

25

2019 2020 2023

Source: Quid, 2023 | Chart: 2024 AI Index report IEEE Spectrum

Source: https://spectrum.ieee.org/ai-index-2024
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Microsoft plans to invest $80 billion on
Al-enabled data centers in fiscal 2025

By Reuters

January 4, 2025 12:22 AM GMT+1 - Updated a day ago ‘ m ‘ ‘ Aa ‘ < ‘

A view shows a Microsoft logo at Microsoft offices in Issy-les-Moulineaux near Paris, France, March 25, 2024. REUTERS/Gonzalo Fuentes/File
Photo Purchase Licensing Rights [}

Jan 3 (Reuters) - Microsoft (MSFT.0) (7 is planning to invest about $80 billion in fiscal 2025 on developing
data centers to train artificial intelligence (Al) models and deploy Al and cloud-based applications, the
company said in a blog post on Friday.



Trump announces $500B Al
infrastructure project — with biz titans
saying it can cure cancer

By Diana Glebova and Steven Nelson
Published Jan. 21, 2025, 6:03 p.m. ET

ARESIDENT TRUMP SAID HE PLANS TO
REMOVE OVER 1,000 APPOINTEES FROM
THE BIDEN ADMINI%"ON ”WHO ARE —
NOT ALIGNED WITH R VISION 'l'Q MAKE

AMERICA GREAT AGAIN. B

WASHINGTON — President Trump unveiled a $500 billion artificial intelligence infrastructure project
Tuesday at the White House alongside reps from three tech and investment giants — with those business
leaders asserting the initiative could cure cancer.

OpenAl, SoftBank and Oracle launched the project, called Stargate, to unleash the new technology with
the help of large data centers based in Texas.

“These world-leading technology giants are announcing the formation of Stargate,” Trump said. “So put
that name down in your books, because | think you're going to hear a lot about it in the future — a new
American company that will invest $500 billion at least in Al infrastructure in the United States.”
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Home > Presscorner > EU launches InvestAl initiative to mobilise €200 billion

4»
\

L Available languages: [English

PRESS RELEASE | Feb 11, 2025 | Paris | 3 min read

EU launches InvestAl initiative to mobilise €200
billion of investment in artificial intelligence

PAGE CONTENTS
Today, at the Artificial Intelligence (Al) Action Summit in Paris, Commission President

Top Ursula von der Leyen has launched InvestAl, an initiative to mobilise €200 billion for
investment in Al, including a new European fund of €20 billion for Al gigafactories.

Quote(s) This large Al infrastructure is needed to allow open, collaborative development of the
Related topics most complex Al models and to make Europe an Al continent.
Print friendly pdf Commission President Ursula von der Leyen said: “Al will improve our healthcare, spur
our research and innovation and boost our competitiveness. We want Al to be a force for
Contacts for media good and for growth. We are doing this through our own European approach — based on

openness, cooperation and excellent talent. But our approach still needs to be
supercharged. This is why, together with our Member States and with our partners, we will
mobilise unprecedented capital through InvestAl for European Al gigafactories. This
uniaue bublic-private nartnershin akin to a CERN for Al will enable all our scientists and
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PMS Today USNews India UPSTART Weather BT Shorts NRI Education Election

UAE makes ChatGPT Plus subscription free for all
residents as part of deal with OpenAl

ChatGPT Plus, which normally costs $20/month, will be made free for all UAE residents as part of OpenAl's deal
with the UAE government.

ADVERTISEMENT

Ask Al Anything — Ask Al to write anything
and get instant answers.

bt Business Today Desk ) X f =

Updated May 27, 2025 4:46 PM IST

@ O EnAl

ChatG PT

ChatGPT

In a groundbreaking move, the United Arab Emirates (UAE) has become the first country in the world
to offer free access to ChatGPT Plus, the premium version of OpenAl's popular Al chatbot, to its entire
population.

This initiative is part of a major strategic partnership between OpenAl and the UAE government. The
collaboration also includes the development of a large-scale Al infrastructure project in Abu Dhabi
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JOIN JOIN
MARKETS BUSINESS INVESTING TECH POLITICS  VIDEO INVESTING CLUB PRO LIVESTREAM

TECH

OpenAl is buying iPhone designer
Jony lve’s Al devices startup for $6.4
billion

PUBLISHED WED, MAY 21 2025.1:00 PM EDT | UPDATED WED, MAY 21 2025.5:48 PM EDT

Kate Rooney . Hayden Field suare f X in &
@KROONEY | @HAYDENFIELD

KEY ® OpenAl said Wednesday that it’s acquiring Jony lve’s Al devices startup io for about
POINTS $6.4 billion.

® The deal is all in stock and the value includes OpenAl’s current stake in the
company.

® It's by far OpenAl’s largest acquisition to date and comes just weeks after the
company agreed to buy Al-assisted coding tool Windsurf for $3 billion.

In this article
Follow your favorite stocks
AAPL +0.58 (+0.30%) & CREATE FREE ACCOUNT

Sam Altman
CEO, OpenAl




Foundation models have gotten super expensive

Estimated training cost of select Al models, 2017-23

2023: Gemini Ultra
2023: GPT-4 78,352,034
2022: PalLM (54@B) 12,389,056
2021: Megatron-Turing NLG
530B 6,405,653
GPT-3 175B (davinci) 4,324,883

2023: Llama 2 70B 3,931,897

2022: LaMDA | 1,319,586

2019: RoBERTa Large 160,018

2018: BERT-Large 3,288

2017: Transformer

Training cost (in U.S. dollars)

Source: Epoch, 2023 | Chart: 2024 AI Index report IEEE Spectrum

Source: https://spectrum.ieee.org/ai-index-2024



IT COSTS SO MUCH TO RUN CHATGPT

THAT OPENAI IS LOSING MONEY ON
$200 CHATGPT PRO SUBSCRIPTIONS

by NOOR AL-SIBAI

"PEOPLE USE IT MUCH MORE THAN WE

EXPECTED

ai-chatgpt-pro-subscription-losing-money

: https://futurism.com/the-byte/open

Source



+ ENGLISH
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Tech

Telling ChatGPT ‘Please’
and ‘Thank You’ Costs
OpenAl Millions, CEO
Claims

ChatGPT

By Sammi Caramela April 23, 2025, 9:24am

Source: https://www.vice.com/en/article/telling-chatgpt-please-and-thank-you-costs-openai-millions-ceo-claims/



Tech > News Tech

TECH THAT! From toothbrush that blabs & pet communication
collar - Al-powered tech that could soon be a reality

Experts also predict we will soon be able to communicate with our pets using an Al interface on their collars

Nadia Cohen | Graeme Culliford
Published: 22:08, 4 Jan 2025
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_ AT'S 2025 PREDICT.

LU MAAADNAAA AR | £73)

Source: https://www.thescottishsun.co.uk/tech/14117368/tech-toothbrushes-ai-doctors
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Travel > News Travel

Al is being used by British Airways planes to avoid bad

weather and flight delays
Plus, the new British Airways’ new First Class seat

Stephen Moyes, Associate News Editor
Published: 15:19, 14 May 2025

BRITISH Airways’ £7billion investment in Al has led to the airline’s flight
punctuality soaring to record levels - with 86 per cent of jets now taking
off on time.

The impressive first quarter 2025 figures compared to a punctuality
record of just 46 per cent in 2008 thanks to new cutting edge technology
first revealed in The Sun.

In total, 86 per cent of British Airways jets now taking off on time credit: Getty
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Professional
Class Al

Domain-specific Al for law firms, professional
service providers, and the Fortune 500.

Request a Demo

Login
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supersonic artillery shell that can hit
targets 100 miles away at a blistering
2,700mph speeds

The missile is equipped with Al technology

Karim Camara
Published: 14:19, 24 May 2025 | Updated: 14:19, 24 May 2025

X1f

THE US has revealed the world’s first supersonic artillery shell, capable of
striking targets 100 miles away at speeds of a blistering 2,700mph.

Tiberius Aerospace, a UK-US defence firm, unveiled the Sceptre TrBM
155HG supersonic missile at the Future Artillery Conference in London.




Work & Careers Workplace Al

Print article

— Exclusive

A worker said one negative word to a customer. Al
dobbed him in

A new report on Al’s effect on jobs in the finance industry found “sentiment bots” were analysing worker conversations with

customers.

David Marin-Guzman
Workplace correspondent

Updated Feb 11, 2025 - 12.27pm,
first published at 5.00am

[1 save /> Share

B Gift this article

Listen to this article
4 min

Employers should be barred from using artificial intelligence to scrap jobs
and be required to reskill affected workers to ensure they are redeployed,
the finance sector’s union is demanding in the face of fears that a third of the
industry’s workforce could lose their jobs due to AL

A Finance Sector Union report into banking, insurance, superannuation and
financial planning’s use of Al released on Tuesday, found 53 per cent of 2200
surveyed workers reported Al was used in their workplace but 61 per cent
received no training in it and 67 per cent were worried about their jobs.

https://www.wsj.com/articles/ai-agents-are-everywhereand-nowhere-87e38703



The

Economist

Weekly edition The world in brief War in the Middle East War in Ukraine The world economy Artificial intelligence Climate change

Science & technology | A game of two graphs

Al is being used to model football
matches

The mathematics of network analysis helps them follow the action




THE CONVERSATION Q Search analyis,rese

Academic rigour, journalistic flair

Arts + Culture Books + Ideas Business + Economy Education Environment + Energy Health Politics + Society Science + Tech

—

A—

Al is transformlng the search for new _
materials that can help create the &

diSsthat-can-help-create®the-technologies-othe-future-249392
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Parlex Al to advise ministers on how
policies will be received

Artificial intelligence software will tell ministers how civil servants and MPs will
respond to policies

As Labour faces an angry backlash over its policy decisions from winter fuel to

Source:

b . . - ;
farmers’ inheritance tax, ministers have been facing demands from MPs to https:/fwww thetimes.com/uk/politic

attune their political antennae. But after Sir Keir Starmer gave a speech last ___s/article/parlex-ai-to-advise-
ministers-on-how-policies-will-be-

week touting Al as the solution to government’s problems, it seems ministers are received-99txwlwph



Distribution of Assessment Scores by Treatment Condition
With standardized test scores

Mean (Treatment): 0.13

-1 0 1
Standardized Total Score, weighted by question difficulty

Control Treatment




Costs go down, revenues go up

Cost decrease and revenue increase from Al adoption by function, 2022

Percentage of respondents

Service Operations -54% -34% 10% 14% 57%
Manufacturing -55% -41% 16% 16% K7: V4 66%

Human Resources -40%- -26% 9% 34% 17% LA

Marketing and Sales -41%. -26% 8% 19% Kty 65%

Risk -44% I -26% 13% 16% K1Y 64%
Supply Chain Management -33% ﬂ -24% 23% 56%

R&D/product and/or service . Y . s .
development '31/° -18% 12% 25% pZ:V4 61%

Strategy and Corporate Y . 5 ) .
R -31% -19% 10% 16% 32% 1A

Average Across All . . . . X
Activities "‘2’"- 2% |"'" o

Source: McKinsey & Company Survey, 2023 | Chart: 2024 AI Index report IEEE Spectrum
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Source: https://spectrum.ieee.org/ai-index-2024



UFI Global Exhibition

Barometer

The Global
‘- Association of the
Exhibition Industry
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DATA-HEAVY TASKS

Sifting through large data sets and
find groupings, tendencies and
anomalies.

Summarising, analysing, finding
meaning.




ENHANCING HUMAN
CREATIVITY

Generating text, images, videos,
sounds and music.

Animating photos, generating infinite
variations.




REPETITIVE TASKS

Repeating the same task but
adapting each step to a specific
situation.

Never get bored...

Encapsulate 1. and 2. in automated
workflows.
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* Use all historical registration data
* Predict conversion Registered =2 Visitor

City Job Function NoShow Score
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LLM: EASYSUMMARY

Edition Review

. High-quality leads and relevant inquiries received. . Poor organization of stand dismantling and collection.
. Excellent networking opportunities with potential customers. . Weak footfall and low visitor turnout.

. Well-organized event with supportive staff. . Insufficient relevant visitors and leads generated.

. Informative sessions and valuable industry insights. . High exhibiting costs with low ROI.

. Good footfall, especially on the first day. . Decline in quality of conversations and exhibitors.

I
o
=
2
£
x
w

. Positive atmosphere and enjoyable experience overall. . Poor stand positioning and visibility issues.
. Effective layout and diverse range of exhibitors. . Disappointment with overall event experience.

. Well-organized event with informative content and speakers. . Confusing event layout and poor signposting.

. Excellent networking opportunities with industry professionals. . Limited variety and relevance of exhibitors.

. Diverse range of exhibitors showcasing latest technologies. . Inadequate networking opportunities and attendance.

. Positive experience for students and first-time attendees. . Poor acoustics and management of presentations.

. Engaging atmosphere with a vibrant buzz. . High parking fees and insufficient food options.

. Valuable insights into current industry trends and innovations. . Lack of focus on specific industries and technologies.

. Some feedback on limited variety of exhibitors. . Decreased size and innovation compared to previous years.




LLM: EASYSUMMARY

Edition Review

Short Full

and a valuable platform for networking and learning about the latest technology and innovations in the industry. They appreciated the variety of exhibitors and
the opportunity to connect with industry professionals. Many visitors also mentioned that they made valuable contacts and learned a lot from the event.

Exhibitors also had positive experiences at the event, with many mentioning that they had good quality leads and made valuable connections. They found the
event to be well-organized and attended, and appreciated the opportunity to showcase their products and services to a wide range of visitors. The layout of the
event was also praised, with exhibitors finding it easy to navigate and engage with visitors.

However, there were also some areas for improvement highlighted by both visitors and exhibitors. Some visitors mentioned that the app had confusion with the
schedule of talks, and that the layout of the event was confusing and lacked signposting. There were also complaints about the lack of planning for lunch in the
VIP area and insufficient food in that area. Some visitors also mentioned that the event was not as focused on certain sectors, such as controls, electrical, and

electronics, as advertised.

Exhibitors mentioned that the footfall seemed weak at times and that there were fewer relevant visitors compared to previous years. Some exhibitors also

mentioned that the cost to exhibit was high and that the setup and breakdown process was poorly organized. There were also complaints about the positioning

of stands and the lack of leads generated.

To improve the event for the next edition, it would be beneficial to address the issues with the app and ensure that the schedule of talks is clear and easy to
navigate. Improving the layout of the event and providing better signposting would also help visitors navigate the event more easily. Additionally, addressing the
issues with the VIP area, such as the lack of planning for lunch and insufficient food, would improve the experience for VIP attendees.

To attract more relevant visitors and increase footfall, it may be beneficial to focus on promoting the event to specific sectors and industries. This could be done
through targeted marketing and outreach efforts. Additionally, reviewing the cost to exhibit and considering ways to make it more affordable for exhibitors could
help attract a wider range of companies.
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To improve the event for the next edition, it would be beneficial to address the issues with the app and ensure that the schedule of talks is clear and easy to

navigate. Improving the layout of the event and providing better signposting would also help visitors navigate the event more easily. Additionally, addressing the

issues with the VIP area, such as the lack of planning for lunch and insufficient food, would improve the experience for VIP attendees.

To attract more relevant visitors and increase footfall, it may be beneficial to focus on promoting the event to specific sectors and industries. This could be done
through targeted marketing and outreach efforts. Additionally, reviewing the cost to exhibit and considering ways to make it more affordable for exhibitors could
help attract a wider range of companies.
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Ask who? ‘_) Visitor

Ask a question, for example: 'How was the food?"
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“What's the problem with the Canadian Prime Minister?” s semes

@ As of January 24, 2025, former President Donald Trump is facing several legal challenges and
controversies:
Legal Challenges

« Hush Money Case: Trump was convicted on 34 felony counts of falsifying business records related to
payments made to adult film actress Stormy Daniels. On January 10, 2025, he received an unconditional
discharge, avoiding jail time or fines. wxwon

« Executive Orders Under Legal Scrutiny: Several of Trump's recent executive orders, including
attempts to end birthright citizenship and withdraw from international agreements, have been
temporarily blocked by federal courts pending further review. eusurrsoss

Controversies

January 6 Comments: In a recent interview, Trump referred to the January 6, 2021, attacks on police
officers as “very minor incidents” and defended his pardons of those involved, sparking widespread
criticism. 11 ousroian

Health Speculations: Observations during recent public appearances have led to discussions about
Trump's health, with some experts noting signs of fatigue and possible cognitive decline. cconowe s

These developments have significant implications for Trump's political standing and the broader political
landscape in the United States.

Sources v [IOD

¥ Claude 3

As of early 2024, Canadian Prime Minister Justin Trudeau has been facing significant
political challenges, including:

1. Declining popularity due to economic issues like high inflation and housing
affordability

Controversies around immigration and refugee policies

Growing criticism from opposition parties about his leadership

2:
3. Allegations of ethical lapses and political interference
4.
5.

Tensions with provincial governments, particularly in Western Canada

These factors have contributed to a challenging political environment for Trudeau and
the Liberal Party, with polls showing decreased public support compared to previous
years.

) Copy O Retry & ©

* Claude can make mistakes. Please double-check responses.

a What’s the problem with the Canadian prime minister?

Answer

The issues surrounding Justin Trudeau's tenure as the Canadian Prime
Minister are multifaceted and have been extensively discussed in
various contexts. Here are some of the key controversies and
criticisms:

- Ethical Controversies: Trudeau has faced multiple ethical breaches
during his time in office. One notable incident was his holiday on the
private island of billionaire Aga Khan, which led to him being formally
censured by Canada's ethics watchdog for violating conflict-of-
interest rules. Additionally, his administration's handling of the SNC-
Lavalin affair, where there was pressure on the then-attorney general
to offer a deferred prosecution agreement to a company facing
corruption charges, also drew significant criticism and led to
resignations within his cabinet.

- Public Perception and Missteps: Several actions by Trudeau have
been perceived as missteps or disrespectful, affecting his public
image. His singing 'Bohemian Rhapsody' in a hotel lobby close to
Queen Elizabeth II's funeral, his blackface incidents from years past,
and his physical interaction with an opposition MP in the House of
Commons are among the notable controversies. These incidents have
contributed to a narrative of Trudeau being out of touch or
inappropriate at times.

- Economic Challenges: Trudeau's leadership has been criticized in
the context of economic issues, particularly regarding inflation and
housing affordability. There's a sentiment among some Canadians that
Trudeau's policies, including increased immigration, have exacerbated
the housing crisis. Furthermore, his handling of the economy during
and post-COVID-19 has been a point of contention, with critics
arguing that his government's financial aid programs did not
sufficiently address the underlying economic issues.

- Political Strategy and Leadership: Trudeau's approach to
leadership, including his management of internal party dynamics and
his response to opposition, has been criticized. The resignation of key
allies like Chrystia Freeland and the perception of him focusing on
political gimmicks over substantial policy-making have contributed to
internal party strife and a decline in his popularity. His decision to
resign as Liberal Party leader and Prime Minister, amidst these
challenges, suggests an acknowledgment of these issues.

- Public Opinion and Social Media: There's a noted trend of right-
wing attacks and social media contributing to a narrative against
Trudeau, with some posts highlighting his low approval ratings and
attributing Canada's problems to his governance. This reflects a
broader anti-incumbency sentiment possibly fueled by misinformation
or exaggerated claims on social platforms.

- Foreign Relations: Trudeau's relationship with former U.S. President
Donald Trump was fraught with tension, which some argue impacted
Canada's international standing and economic stability, particularly
with threats of tariffs that could harm the Canadian economy.

Overall, Trudeau's tenure has been marked by a combination of
personal controversies, economic policy critiques, leadership style,
and public relations mishaps that have collectively shaped public and
political opinion against him, leading to his announcement to step
down as party leader and Prime Minister.

2 Grok

A\

Probability of unsafe content

Content not permitted

X




A cartoon kangaroo disco dances




fveQ

The Statesman

Sunday, 1 June, 2025

HOME INDIA WORLD BUSINESS SPORTS ENTERTAINMENT OPINION LAW LIFESTYLE DAINIK STATESMAN
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# Entertainment .

‘Love You’ becomes world’s first fully AI-made film
—crafted without a single human actor

The Central Board of Film Certification (CBFC) has officially awarded ‘Love You’ a U/A certificate, making it the first
Al-made film ever approved for theatrical release in India.

SNS | April 16, 2025 10:32 pm
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Source: https://www.thestatesman.com/entertainment/love-you-becomes-worlds-first-fully-ai-made-

film-crafted-without-a-single-human-actor-1503421152.html
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Write a comment
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Welcome to Stephan's Quick Podcast, where we bring you the latest news
highlights in just a few minutes! In today's episode, we explore the surge in
commercial moon missions set for 2025, as private companies ramp up their
efforts in lunar exploration. We also discuss the impending announcement of
Apple’s new iPhone SE, which promises to deliver enhanced features at an
affordable price. Lastly, we dive into the controversy surrounding UK
officials' call for backdoor access to Apple iCloud accounts, raising critical

Show more
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Your name is Stephan Forseilles from the company Easyfairs. You are the organiser of the Trade Sho
w "Event Tech 2025" about digital tools and platforms for events, trade shows and conferences.

Write the script for a video message to thank from the company [FREELEEN for b
eing an exhibitor at the event. They will be on stand FERETIEIIN. Check their website

to customize the message, adapting it to why it is important for them to be an exhibit
or at the event. End by telling them that they can reach out to you if they have questions and that yo
u will do your best to make their participation a success.

The script should be about 75 words and in [FRELETEEEIEN . Output just the script to be read, nothi
ng else.
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Al Agents Are Everywhere...and
Nowhere

Tech vendors like OpenAl and Microsoft are banking on business
readiness to use the autonomous Al bots, but companies aren’t so sure

By Belle Lin
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Here is a summary of the main technology news from the past 24 hours, categorized for clarity:

Artificial Intelligence

- Google CEO Highlights Al as Pivotal Technological Shift: At the Al Action Summit in Paris, Google CEO Sundar Pichai emphasized that
artificial intelligence represents the most significant technological shift of our lifetimes, with the potential to accelerate human ingenuity

across all sectors. rtHETMEs.Co.UK

- US and UK Decline to Sign Al Declaration at Paris Summit: The United States and the United Kingdom chose not to endorse a declaration
at the Paris Al summit aimed at ensuring Al technology remains “safe, secure, and trustworthy." Concerns over overly precautionary

regulations potentially hindering innovation influenced their decision. rr.com

Corporate Developments

- Intel Stock Surges Following VP's Commitment to Domestic Al Chip Production: Intel’s stock experienced a significant rise after Vice
President JD Vance announced plans to ensure Al systems and chips are manufactured within the United States, aiming to maintain the

country’'s competitive edge in technology. sarrons.com

Cybersecurity

- Chinese Surveillance Balloon Contained American Technology: A report revealed that the Chinese balloon that traversed U.S. airspace
two years ago was equipped with technology from at least five American companies, raising concerns about the use of U.S. components in

foreign surveillance apparatus. wnvrost.com

Assistive Technology

- Blind Inventor Launches Navigation App in Washington, D.C.: Tom Pey, a blind former banker, has introduced Waymap, a navigation app
providing step-by-step guidance across Washington's transport network, including railway stations, bus stops, and airports, enhancing

accessibility for individuals with visual impairments. terves.coux

These developments highlight significant movements in technology, from advancements in artificial intelligence and corporate strategies to

cybersecurity concerns and innovations in assistive technology. v
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Namur (Belgium), 19 May 2025 - This autumn, BEP (Bureau
Economique de la Province de Namur) will embark on a major
energy renovation of Namur Expo, alongside the construction of
a new exhibitor car park on the site of the former football pitch.
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™« easyfairs_briefing_enhanced. pdf
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COMPANY BRIEFING

A comprehensive overview of Easyfairs' history, strategy, management, commercial and financial results, and
technology use

May 2025

Executive Summary

Easyfairs is a leading pan-European events company that organizes exhibitions, trade shows, and conferences while
also managing venue operations across multiple countries. Founded in 1988, the company has grown to become one of
the world's top 20 exhibition organizers, with a strong focus on innovation, sustainability, and technology-driven

customer experiences.




Hello Stephan Forseilles
What can I do for you?

Make an in-depth study of the evolution of the exhibition industry since 2018.
Thoroughly research your facts and figures. Generate a clear and easy to read PDF
including graphs. Make sure you consider the geographical and market differences.
Don't forget the impact of COVID, Al and technology in general. Include a specific
section on event technology. Include an executive summary at the start. Make sure

you end with all your references.
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Evolution of the Exhibition Industry Since 2018

A Comprehensive Analysis of Market Trends, COVID-19 Impact, and Technological Transformation
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Executive Summary

This comprehensive study examines the evolution of the global exhibition industry from 2018 to the present, with projections through 2025. The analysis covers market size fluctuations, regional
variations, the profound impact of COVID-19, and the accelerating influence of technology and Al on the sector.

Market Evolution and COVID-19 Impact

The global exhibition industry experienced catastrophic disruption due to the COVID-19 pandemic, with market value plummeting from m in 2019 to approximately in 2020—
a69% contraction. Recovery has been progressive but uneven, with the market reaching78% of pre-pandemic levels by 2022 and97% by 2023. Current projections indicate the market will exceed
pre-pandemic levels in 2024, reaching approximately by 2025.

Regional Variations

Recovery trajectories have varied significantly by region, with North America demonstrating strong resilience (exceeding pre-pandemic levels by5% in 2024), while Asia-Pacific showed early
strength but a more gradual trajectory since. The Middle East has shown the most dramatic recent growth, exceeding pre-pandemic levels by10% in 2024, driven by significant investment in
exhibition infrastructure.

Technology Transformation

The pandemic has dramatically accelerated technology adoption across the exhibition industry. Virtual/Hybrid Platforms saw the most dramatic surge, from20% adoption in 2019 to75% during the
pandemic. Mobile Event Apps have become nearly ubiquitous, with adoption projected to reach90% by 2025. Al and Chatbots show the most significant growth trajectory, from15% adoption pre-
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ﬁ > Inspiration > The Drop > Meet DAlsy, The Scam-Fighting Al Bot

Meet dAlsy, the scam-
fighting Al bot

Here’s how our state-of-the-art bot is helping
to keep scammers away

Online scams that try to trick you into revealing sensitive information can cause huge problems when
they work. But even failed attempts can be extremely annoying and time-consuming. More than one
in five people in the UK (22%) report experiencing a fraud attempt every single week, according to an

02 survey.

And while 71% of Brits would like to get their own back against scammers that have tried to trick
them or their loved ones, a reluctance to waste their own time ranked as the top reason why they
wouldn’t bait scammers themselves.

We're investing heavily in the fight against fraud, rolling out Al-powered spam-fighting tools and new
caller identification services to all mobile customers at no extra cost to help protect them. We also
block millions of fraudulent texts and calls from reaching customers phones every month.

And now we've created a state-of-the-art Conversational Al bot programmed to speak with scammers
on the phoneline for as long as possible. That wastes their time and keeps them away from customers.
That’s what dAlsy, the scam-fighting Al bot, is here to do.
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First Message
Hello! How can | help you?

System Prompt 4+ Generate

You act as Stephan, the CTO of the company Easyfairs, organising trade shows.
Stephan manages all technology for this company and he gets a lot of call from
vendors who want to get his time and try to have a meeting to show their
products.

Your roleis to pick up the phone as Stephan and find out about what the
salesperson is selling. Then you try and have a conversation with the
salesperson for as long as possible. You do this by asking as many relevant
questions as you can, all related to the technology and product of the vendor.
You NEVER commit to anything. You don't accept calls or meetings, claiming
that you are too busy and get too many requests. You will not buy anything.

Files

Select Files v
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The Global
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Extibition Incustry About UFI  Membership Our Events Awards Education Industry Resources News & Media

g Groups > Digital Innovation Working Group

Back tc
IN THIS SECTION < Committee and Working Grz)hupg

Associations Committee

Digital Innovation Working Group

HR Management Working Group

Digital Innovation Working Group Industy Parners Working Grou

Marketing Working Group

This Working Group deals with matters related to new technologies used by professionals of
the exhibition industry to manage their business. It also prepares the Digital Innovation
Forum and the annual Digital Innovation Award. Sustainable Development Working Group

Operations & Services Working Group

The goal and mission of the Digital Innovation Working Group is to promote digital ideas and HFiManagemem LR

concepts in the industry that will help exhibitors and visitors get more out of the shows they Digital Innovation Working Group
participate in. The Working Group is intended as a platform for all UFI members to share,

discuss, review and embrace new and thought provoking digital developments and projects.
Furthermore, the Working Group aims to provide a good framework and guidance through its Marketing Working Group
awards program in order to help the industry players add digital aspects to their businesses.

Industry Partners Working Group

Operations & Services Working Group

Sustainable Development Working Group

CHAIR VICE CHAIR UFI LIAISON UFI LIAISON
Stephan Forseilles Enrico Gallorini Nick Dugdale- Molly Thornberg
Easyfairs International GRS S.r.l. Moore UFI

Belgium Italy UFI Franc

France molly(at)ufi.org

nick(at)ufi.org
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PROGRESS AND INVESTMENTS ARE NOT SLOWING DOWN
Al IS EVERYWHERE ALREADY

OUR INDUSTRY IS FOLLOWING THE TREND

Al IS GOOD AT © DATA-HEAVY TASKS, © ENHANCING
HUMAN CREATIVITY, AND © REPETITIVE TASKS

AGENTS WORK FOR YOU. TIRELESSLY.

EXPERIMENTING IS FAST AND CHEAP. ANYONE CAN DO IT.
FOCUS ON OUTCOMES, NOT ON THE TECHNOLOGY
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Like to chat?

Stephan Forseilles
CTO at Easyfairs
Www.easyfairs.com

ai@forseilles.net
https://www.linkedin.com/in/stephanforseilles/

{ O) tradeshow?2406
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EXHIBITION MARKET TRENDS



ASIA THE MAIN GROWTH ENGINE, BUT ME LEADING IN GROWTH RATES

—— Europe —— Asia — North America — Latin America Middle East — Row
Trend of net rented space pre-Covid, 2010-2019 ° Trend of net rented space post-Covid, 2019-2030
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ASIA & MIDDLE EAST WILL DRIVE GLOBAL GROWTH IN NET RENTED SPACE

The global exhibition market size, forecast of net rented space, 2019-2030

=) Europe I Asia [l North America [ Latin America Middle East I Row*

Forecasted CAGR

Forecast*
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*RoW largest markets: Australia, New Zealand and Africa. Note: Includes estimates at country level for less prominent exhibition markets. Latin America accounts for South America countries and Mexico.
Source: jwc analysis, jwc estimates, association reports, company reports
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THE GLOBAL EXHIBITION MARKET ALREADY SURPASSED 2019 REVENUE LEVELS

The global exhibition market size, forecast of revenue, 2019-2030

Bl curope M Asia [ North America B Latin America Middle East [ Row*

Forecasted CAGR

Forecast*
/ (2024 - 2030)
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North America

Revenue, in billion EUR
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Europe

24%
43%

2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

*RoW largest markets: Australia, New Zealand and Africa. Note: Includes estimates at country level for less prominent exhibition markets. Latin America accounts for South America countries and Mexico.
Source: jwc analysis, jwc estimates, association reports, company reports
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EXHIBITOR SATISFACTION CONSISTENTLY HIGHER POST-PANDEMIC

Annual exhibitor KPI benchmarks 2017 - 2024 (mean average per year)

Exhibitors: Overall Satisfaction @

-8 3.78 3.77
3.55
pandemic

3.51 350

2017 2018 2019 2020 2021 2022 2023 2024

explofi - =.ufi ®siso
FIGRS e



EXHIBITOR LIKELIHOOD OF RETURN REMAINS HIGH POST-PANDEMIC

Annual exhibitor KPI benchmarks 2017 - 2024 (mean average per year)

Exhibitors: Likelihood of Return @
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EXHIBITIONS ARE PERCEIVED AS MORE IMPORTANT POST-PANDEMIC

Annual exhibitor KPI benchmarks 2017 - 2024 (mean average per year)

Exhibitors: Event Importance
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EXHIBITION NPS SIGNIFICANTLY HIGHER VS. PRE-PANDEMIC

Annual exhibitor KPI benchmarks 2017 - 2024 (mean average per year)

Exhibitors: Net Promoter Score
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SUSTAINED GROWTH IN EXHIBITOR KPIS POST-PANDEMIC

Annual exhibitor KPI benchmarks 2017 - 2024 (mean average per year)

Overall Satisfaction @
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ASIA PACIFIC & MEA DRIVE POST-PANDEMIC EXHIBITOR KPl GROWTH

Annual exhibitor KPI benchmarks 2019 — 2025 per region (mean average per year)
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EXHIBITOR NPS SHIFTS SHARPLY UPWARD POST-PANDEMIC

Exhibitor NPS distribution curves - pre vs post-pandemic

Median scores by percentiles
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CHANGE ON EXHIBITION PERCEPTIONS



WHAT HAS CHANGED?
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EXHIBITORS INCREASINGLY FOCUS ON EXISTING CUSTOMER ENGAGEMENT

Achievement of exhibitor objectives pre vs post-pandemic (A in 1-5 score)
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MEETING EXISTING CUSTOMERS DRIVES HIGHER ROl & ADVOCACY

KPI variance for exhibitors that had the objective of ‘meeting with existing customers’ vs those that don't

Overall Satisfaction @ Net Promoter Score
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NEW WAYS OF LEVERAGING THE EXHIBITION EXPERIENCE

EICAS



EXHIBITIONS VALUED AS HIGH-IMPACT, TIME-WORTHY EXPERIENCES

Visitor ROT (Return on Time)

The growing perception of Exhibition as the most “luxury” channel due to escalating
time pressures, especially among senior executives and influential industry figures.

Exhibitors and Visitors increasingly seek more than transactional value:
B They desire meaningful community connections

B High level networking opportunities

B Heightened sense of belonging

B Events and Experiences in and out the Exhibition Floor

EICAY
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THERE IS SPACE TO CREATE PRICING PACKAGES

Strategic Pricing Models for Attendees

Exhibitions are transitioning towards more sophisticated pricing structures, creating the best packages and on "optimal pricing modelling"

B Visitors Paying
= More Revenues for organizers

Distribution of Revenues outside the Exhibitors / Sponsors model

Higher Value Perceived for Visitors

Segmentations based on visitors choices

New typology of attendees

B For Exhibitors
= More Value Perceived
= Better marketing tool
= Higher Quality

EICAY
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THE BRAND OF THE EXHIBITION IS BECOMING IMIORE & VMIORE AN ASSET

Brand Health and Value

The significance attention on brand value:
B Brand traction

B Brand value perceive

B Brand benchmarks

B Brand awareness

Establish comprehensive brand tracking initiatives to measure, understand, and strategically influence
brand perceptions and strengths across targeted industry communities, stressing the brand value.

B Investing in Brand Value and Brand Identity

[dGR 163
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EXHIBITION CONTENT: THE NEED TO FOCUS ON VALUE CREATED

EICAS



CONTENT & PERCEIVED VALUE

Exhibitor Challenges

Exhibitions remain essential hubs for industry innovation and future-oriented collaboration, predominantly
through exhibitor displays and structured content such as keynotes and panels.

B Escalating participation costs unrelated to direct value creation in term of contents:
» |ncreasing participation costs
* |ncreasing booth costs
= Increasing logistics costs
* |ncreasing content costs

B Necessity to refocus exhibitor resources towards compelling, strategically curated contents.

= Event Organizer Opportunities
» Establish "Future Trends Zones" and dedicated "Innovation Hubs" to spotlight the most significant industry
advancements

» Develop ongoing qualitative observatories involving exhibitors, high profiling attendees, and industry leaders to
pre-identify and highlight crucial future trends and innovation opportunities, to ensure contents driven
experiences

EICAY
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CONTENT & PERCEIVED VALUE

Conference Contents Challenges

[N Decreasing attendance at traditional conference sessions indicates a significant disconnect between offered
content and visitor expectations

&8 Current conference management tends to prioritize logistical execution over substantive, impactful content
experiences (wonderful layout, but bad presentation, contents and speakers)

@ Given free online content availability (YouTube, Al-generated insights), conference presentations must evolve into
engaging, immersive experiences that genuinely captivate and deliver unique value.

Q  Execute in-depth, observational studies focusing only on conference dynamics, benchmarks on competitors,
speaker effectiveness, content relevance, and audience engagement to substantially elevate the attendee experience.

166
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